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Memxnunmen JoKaan 3a JeifnmocTrTa Oa
wAnsepraizaar Upoormen™ Al
KEBM BTOpPO TpuMecedHe Ha 2011 1,

crrnacuo 4. 1000, an. 4, 7. 2 ot 3K

1. Hudopmansa 38 BaxeH cBEOMTHH,
HACTBIHIH Tpe3 TpHUMeceuwHeTo H ¢
| HATPYNBAHE 0T WAYANOTO Ha (HIANCOBATA
riy{HHA JI0 KEH Ha ChOTBETHOTN 'I'FHMIEI.EE."-IHT..
Ha 21.03.2011 1. ¢ snyeeare 20110321134346
ATeHUMATa TI0 RBIHCBAHMATA Ca  OTPA3EHH
npoMeEr B cheTapa Ha Cll ma "Agmrepraitzwur
lipogumer" AJl. C pememie ma OOCA,
npoeegerro na 14.03.2010 r. ce oceoboxnasa oT
amexuoct Moamne Hukonaoc Atamacwy u
Aranacuoc Maprapurue xaro 4nen Ha CJ] Ha
Hpy#mecTROTO.

Ha 21.03.2010 r. ¢ Bmucearge 20110321134722
B ArGHOHATA ITI0 BOMCBAHHMATA Ca OTpPa3cHU
nmpoMenw B Yorama  Ha  Anpeprafizmmr
Mpomumwu” All B CROTBETCTEME © pemeHUATa
Ha m3RpHpenEOTO O6mo cwOpaEme Ha
arkuonepuTe ot 14.03.2011 ¢

— OpossHa opos na wienosere Ha CJ1 o 5Ma ma
3ma.

- qi. 17 ce upuBexjla B CROTBETCTBHE CRC

3IIIIIK

1.1. IIpupobunsane ma JIMA npe: BoTpO
Tpumeceqne ua 2011 r.

3a mepmoma 01.01.2011 r. - 30.09.2011 r.
OPYyECTBOTO HE € MPHIOOHBANI0 NBITOTPAHHN
MATEPHAITHHA aKTHBH,

1.2. Pesy.rraT o1 ocHOBRHA fefinocr

3a mepuoya 01.01.2011 r. - 30092011
JPYAECTBOTO € PeRIM3IMPATO  UPHMXQ)  Or
npogaxbe 394 xmn B, HpyswectBoTo €
AKYMYITHPATIO pa’xogu oT obHualinaTa JeHHoCT
B pa3zMep Ha 268 xunsam nesa,

Kem 31.03.2011 r.  Agpepradizmar 1lpommmsu”
AJl uma KparkocpodHy THPIOBCKM B3CMAIMA
1100 xmn. nepa y gpyrw RieManus 196 xun.
geBa.  JlpyHKECTBOTO HMa  KpPETKOCPOHUHHM
AMLDKCHHS KLM JOCTABUMIIM B pasmep 132

Interim Activity Report
of ., Advertising Prodigy™ AD
For the second quarter of 2011, according Art.
1000, paragraph 4, p. 2 of Public Offering of
Securities Act

1. Information about important events that
occurred during the period and cumulatively
since the beginning of the financial year to the
end of the respective three months period.
On 21.03.2011, with an entry 20110321134346
in the Repistry Agency (Comm. Reg.) changes in
the Board of Advertising Prodigy AD is
registered. By decision of the GMS held on
14.03.2011, Toannis Nikolaos Athanasiou and
Athanasios Margantis  were dismissed  as
members of the Board of Directors of the
Company

On 21.03.2011, with an entry 20110321134722
in the Registry Agency (Comm. Reg.) changes
arc reflected in the Articles of Association of
Advertising Prodigy AD in accordance with the
decisions of the extraordinary General Meeting of
held on 14.03.2011

-change in the numbers of BoD members from 5
to 3 members BoD

- Art. 17 was amended for compliance with
POSA.

1.1. Acquisition of Fixed Assets in the second
quarter of 2011

For the period 01.01.2010 - 30.09.2011 the
company has not acquired any tangible assets.

1.2. Results from operating activities

For the period 01.01.2011 - 30.09.2011, the
company has generated revenue from sales BGN
394 thousand. The Company has accumulated
cxpenses from its basic activity at the amount of
BGN 268 thousand.

Up to 31.03.2011 ,,Advertising Prodigy” AD has
short term receivables from clients BGN 1188
thousand and other recceivables BGN 102
thousand. The company has a short tenm

-

liabilities to providers amounting to BGN JE(

thousand, and total hiabilities BGN 407 and.
(ol
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Xl 7B., & 00Imo 3ambmkKeHuMs B pasmep 407
XHII. JIB. :
@®uHancoBMAT pe3yl1TaT Ha |, AnBepTaiirmmr
Hponumsa™ AJl xeMm 30.09.2011 r. e uwmera
cHeTOBO/HA neyanba B pasmep Ha 117 xum
JIeBa. :

2. Hodopmaumma 3a CKIKYCHHTE TOJCMH
CHENKH MEW/Y CRRP3aHH JHIA npe: BTOpPO
TpuMeccyne Ha 2011 r.

3a nepwonz 01.01.2011 r. — 30.092011 r.
SAneepraizuar  llpomuosm” Al me ¢
CKIKHYBRAI0 TONEMHE CHSIKM CLC CBLPIANH MHIIA,
H3KMIOIBafikE cOemsl oT obEualiia cTomaHcka
OEHHOCT.

3. Ouncanne Ha OCHOBHHTE PHCKOBE W
HCCHIYPHOCTH, Opel KOHTO € H3NpaBeNo
Hpy#ecTBOTO mpe: caeaBamus GuuaHCOB
nepHo.

Jpy:EECTBOTO @ 3aBHUCHMO Had-peve OT oDImATE
TCHOCHIOMM B CEKTOpa HA MapKeTHHTE H
peknaMara. Twi KaTO pazMepa Ha HHBECTHIHHATE
B MApPKETHHI' €3 RBBIPOC HA MEHHIKLPCKO
YCMOTPEHWE W 3ABHCAT OT pasMcpa |
Pa3NpejIENeHHETO BBB BPEMETO Ha IApHUIHTE
LOTOLUM HA CAMWA KIHEHT H IISI0CTHATA
KOHIOHKTYpd Ha CEKTOopa, B KOHTO omepHpa
pewinaMonatend, . AnsepTaizuur ITpomumue’™
All & ODpgKO 3aBHCHMO OT UUKIMYHOCTTA Ha
HKOHOMHKaTa, 3afasauerc B pPBCTOBETE Ha
Opirapekara HKOHOMHEAE, CBEOTBETHO
HAMAIABAHETO HA pa3XoJUTe 3a peknaMa o
TEYaT, MOMKE Oad HMA CEIICCTEEHO HEIaTHBHO
BID{SHEE BLPXY IPHXOJUTE HA JAPYHKECTROTO.
Tozu pHCK c [0 HAKB/E KOMISHCHPAH OT
BL3MOKHOCTTA Ha , Ajiseprafiauur TTpomumxe”™
AJl na pazsHe IIPHCBCTEHETO CH HA Ta3apa Ha
ceeeaui  crpanw  (Iepums, Kunep), weaero
OpEIIaraluTe OT HCro peKiaMHm ycuyrs Ouxa
MOTTH fa OBLIOAT pealH3UpaHa Ha I10-BHCOKH
DI,

TenpgeHuuara B IOCHSIHMTE TOOHHH € BCE
IOBEYE PEKIAMOIATENH H  KOMYHHKAITHOHHH
areHIMK JI3 ce JOBEPABAT Ha HeTPaTUIHMOHHHATE
MEIMH 33 KaMOaHWMHTE K4T0 TOBa BAKH B
ocobera cremex 3a HMatomma  Espona,
H30CTABAINA B 3HAYMTCMIA CTCHCH OT 2aluajHuTe
nasapH B TOBa oTHoMcHHe. C'EBPEMEHHHAT CBAT

The financial result of ,,Advertising Prodigy™ AD

till 30092011 is an accounting net profit
amounting to BGN 117 thousand.
2. Information on major transactions

concluded between related persons during the
second quarter of 2011

For the period 01.01.2011 30.09.2011
wAdvertising Prodigy” AD has not signed any big
deals with related parties, excluding transactions
in the ordinary course of business.

3. Description of principal risks and
uncertainties facing the Company during the
next financial period.

The Company depends on the most from general
trends in Marketing and Advertising sector. In the
view of the fact that the amount of the
investments for Markeling 1s a matter of
Manager’s deeision and depends on the amount
and time schedule of the cash flows of the Client
himself and the whole sector’s situation, in which
the Advertiser is operating, “Advertising
Prodigy” AD is directly dependent of the
economy cvele. The slowdown of the Bulgarian
economy’s growth, respectively, the reduction of
the advertising and print expenses, may have
significant negative impact on the Company’s
mncome,

This risk is compensated to some degree by the
potential “Advertising Prodigy” AD to develop
its presence on the market of the regional
countries (Greece, Cyprus), where the distributed
advertising services could be realized at higher
prices.

The trend in recent vears is more and more
advertisers and communicalions agencies to trust
unconventional medias for campaigns especially
in Eastern Europe, lagging behind significantly
from Western markets in this respect. The
modem world is to seek new and non-tradition
in every sphere of business and innwinnﬁz
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CE CTPEMH KBM HOBOTO H HCTPAIMLMOHHUTO BLE
rcrka ciepa ma Omsmeca, a B pexiamara
HOBATOPCTROTO € ocobeHO BakHpo. Bewuko Tosa
Ch3IABA HASATHHTE TIPEIIOCTABKE 38 TI0-TOIAMO
IPHCBCTBHE Ha BCC [0-PA3sHoobpaIHM peknamMuu
HOCHTCIH B CKeJHEBHET0 M [IPEBPBINAHETO
OOpH Ha TIPajcKus  TPaucioprT B MelHd.
Pexiamara wm3HMKBa npen noTpeDHTCIHTE HAa
BCAKA Kpadxa, a TpagulHOnnaTa H Hali-peue
TEIERM3HOHHATA pcKiIama Ousa BCe 10BeYe
A30CTaBgla oT Om3meca. Toea e ejna peanna
BLIMOXIIOCT 32 Ajeepraiisvar TMpogumxr”
AJl nMa ecraHe yuacTHMK B €OHO CBBCEM HOBO
HAIIPARIIEHWE HA PeRIaMara, KOSTO OCBEH
BUMHKO JIPYTO TIE TIO3BOIH Ha JpPYKCCTBOTO 1A
I'eHEepHpPa W 3HAMHTEIHE TPHX0IH.

advertising is especially important. All this
creates 1deal conditions for a greater presence in
the ever more diverse advertising media in
everyday life and make public transport even in
the media. Advertising appears to consumers at
every turn, and the traditional and especially the
television is neglected by the business. This 1s a
real opportunily for Advertising Prodigy AD to
become a participant in 8 new advertising brand,
which among other advantages will allow the
company to generate significant revenue.

Date; 31.10.2011
HManenaurenes jupextop? A
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